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This study aimed (1) to study personal characteristics, values, service marketing mix factors
and prospective consumer requirements for services at the Shabu_Indy restaurant, (2) to
compare different prospective consumer requirements according to different personal
characteristics, (3) to study influence of values affecting prospective consumer requirements
for services at the Shabu Indy restaurant and (4) to study the effect of service marketing mix
factors on prospective consumer requirements for, services at the Shabu Indy restaurant.
The sample involved 400 prospective consumers.currently living in the Khueang Nai district,
Ubon Ratchathani province. Questionnaires.were used to collect data. Statistics consisted of
frequency, percentage, mean, standard-deviation, t-test, F-test and Multiple Regression. The
results of the study found that the respondents in this survey are mostly males, aged 21-25
years old, educated at the tevel“of high school/vocational diploma, occupied as general
contractors with a monthlyincome under 10,001 baht. The average opinion levels regarding
values had modemizationas the most important and socialization as least important. The
average opinion levels regarding the service marketing mix were the environment as the most
important and price was the least important. The average of the opinion levels for
consumers' requirements to use the services at the Shabu Indy restaurant in Khueang Nai
District Ubon Ratchathani Province were at a high level overall. The hypothesis testing results
revealed that personal characteristics consisting of gender, age, current education level,
occupation and monthly income significantly affected the consumer's requirements to
frequent Shabu Indy restaurant with a statistical significance at a 0.01 level. The three values
consisting of socialization, modernity, and reputation, affect consumer requirements for
Shabu Indy restaurant at a statistically significant level of 0.01. As for the service marketing
mix, it was found that prices and service locations affected the requirements of consumers
who would like to come to the Shabu Indy restaurant at the statistically significant levels of
0.01 and 0.05 while the product marketing promotion, personnel, service process and physical

appearance does not affect consumer requirements for the Shabu Indy restaurant.





