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(1) ﬂ?i?juﬁﬁaﬁjﬂﬂLLUULLﬂﬂ%uﬂuﬁ (Stratified Random Sampling) sUsza1n 3
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44' a la v o
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nMIMA 10C wiaderanuiian 10C 0.50 TulU axdmdenls daudoranud
AN 0.50 avtiunfinsaaivisstesnlmiviednoonauauimnzan Gy naaian,
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AAKUIN V)
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