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The study objectives were (1) To study the quality of credit department services
Kasikorn Bank Ubon Ratchathani Province (2) to study customer loyalty towards the
credit department Kasikorn Bank Ubon Ratchathani Province and (3) to study the quality
of service that affects customer loyalty to the credit(department. Kasikorn Bank Ubon
Ratchathani Province The samples used in this study were SMEs loan customers of
Kasikorn Bank in Ubon Ratchathani Proyince;totaling 310 peoples using a simple
random sampling method. The tools used for data collection were questionnaires.
Statistics used for data analysis were _number, percentage, mean, standard deviation,
pearson correlation coefficient and multiple regression analysis

The study found that the service quality of credit department Kasikorn Bank Ubon
Ratchathani Province, as arwhole, found that the service quality was at the highest
level. In addition, customer loyalty towards the credit department Kasikorn Bank Ubon
Ratchathani Province as a whole found that the loyalty was at a high level. Service
quality on credibitity: or trustworthiness aspect of confidence compassion and the
tactile aspect affects the customer's loyalty to the credit department. Kasikorn Bank
Ubon Ratchathani Province Statistically significant at the 0.01 and 0.05 levels. Service
quality compassion had the highest coefficient of regression (B = 0.39), followed by tangible
(B'= 0:33), reliability or reliability (B = 0.16), confidence (B = -0.14), respectively, which can
together predict the customer's loyalty to the credit department. Kasikorn Bank Ubon
Ratchathani Province The efficiency in forecasting was 50.00% (Adj R2 = 0.50).





