unii 4
HaN133ATIIdaYaA

TunsfnuiFesauanunsalunisudadumenisvesdiedludminguasivsiil fow
nsduuneswostiniesiienarend laeliinguszasdifiednur awanunsalunasivsty
yamaiendisrludminguasvsifluyuuesosinteafionsinemd fenuidoatuils
T3 08U 93389Rmnn (Qualitative Research Method) Tun1sifiussusauteya lae
n1sduN1wallTean (In-depth Interview) ﬁ’wﬂﬁ%mﬂawé’ﬂﬁLﬁuﬁfﬂviauﬁmﬁmwiwma
fuiumaneuilefisminguasiosil donun 12 au uasiidelddndunsinnesideya
waziaeaRamIIATitoya vanlu 2 diu fell

(1) Foyamldvesilitoyandn

(2) mnnwitadonemseaiisdludminguanysiilugpmowesinvesiion
Y1IAY
4.1 foyamluvesiflidayanan

ndumualiisrfudeyadiufvestinvieaiisrviianaiuveniiedfidenia
guas w5 il S1uru 12 au wududuliriouiiorr s anidumesinnniunamds g9
NnadvnviafisIv AR UsEmealne wasdulsamalunguliteyandni
LﬁumwiaaLﬁmmé’fﬂ%’wi’ﬂquaswmﬁdauimyﬂﬁuﬁﬂﬁaqLﬁmmﬂmwmmd%w%zﬁq
(@ Tnauadfunand;-2561) Fearnn1sdunivaliiniendienynifiswfdiulugdu
thvisaiiervdndididunaroduiu Tnedduudnondisunaeg 1wy 11 au
119nUsznaloshaun 3 AU Usemasinge 2 Ay Ussnaananuaus 1 Ay Ussinaowming
2 au Uszinabaninila 1 au Useinaeasud 1 au wagUssinAooainsiay 1 Ay wag
Hnveudioa e A dumands 31 1 Ay 1nandseinaewinn tnednrisaiien
YN TYIRAINA1INYI81YTeNI19 23-65 Y LgUsenaue1Tnaiinuiu 4 Au indumeny
3.p1rgsnedIss 2 aw dnnienimdidn 1 au weruiadnny 1 au wazindad 1 au wasdu
vinvieaflriifaniunmlan 5 A uAsLLED 6 AU WagN1Ie 1 AU Fansed 4.1
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i sz 213N 218 LW GRYYE
1 N1 anenuaus nNPeieny 65 Y ne1319
2 N2 losuaun \nBeu0e 62 Y 1a
3 N3 NN NPeey 63 L4 A9
4 NG losuaud NYTUIATALIY 58 LA AR
5 N5 AL A3 58 NS U9
6 N6 wansnlel A3 23 Y a0
7 N7 8LTN A3 35 Wi 15
8 N8 90ALATAY A3 47 e 1a
9 N9 losuaun tnnenIninUn 29 Y 1a
10 N10 \wasuil 559U 40 8 A9
11 N11 CHERY 53NN 30 8 W9
12 N12 BIngY UnUayd 29 8 A9
42  msiesgitadenienisisaiisaluiwinguasivsiiluyuuesvesinvasien

¥17971997% Usenaulunile 5 Jade il

(1) W%WEHHSLL%%Q@Q@@M%’H (Core'Resources & Attractors)
(1.1) @nnniuseimAnazniiennid (Physiography & Climate)

(1.2) Tausssuuazdsednmans (Culture & History)

(1.3) NSHANNAIUVDINANTTH (Mix of Activities)

(1.4) AnuduNLSNI9nIsaaIn (Market Ties)

(2) Uadsuagninennsatiuayu (Supporting Factors & Resources)
(2.1 Iﬂﬁdﬂ%ﬁﬂﬁugm (Infrastructure)
(2.2)" 19704 (Accessibility)

(2.3) NISOMIPANALAINATUNINEINT (Facilitating Resources)
(2.4) msl¥nssousy (Hospitality)
(3) wlgu1evoIunaIYIDg] N1TINLNULAE ALY (Destination Policy, Planning &

Development)

(3.1) A3 (Development)

(@) MFUBMITANISUNEiaadien (Destination Management)
(4.1) n13ma1m (Marketing)
(4.2) AUAINNITUINNY/ Uszaun1sal (Quality of Service/ Experience)
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(5) Padaaduiifinasonuaninsalunsudsdu (Qualifying & Amplifying
Determinants)
(5.1) @anuita (Location)
(5.2) AnulasasLazALSTUAS (Safety & Security)
(5.3) AUANAT (Value)
(5.4)
nteyanislidunivalveinrioniisavadsmdiiunisveniisadefanta
guassriidandm fideannsnazuoenidiiu 5 adendn dsngluneesBeasdeluil
4.2.1 %%’Wa’mmaz?ﬁaﬂ@ﬂwﬁﬂ (Core Resources & Attractors)
4.2.1.1 anmgiluseinauazniennd (Physiography & Climate) 3411in
auaiwﬁmmaduuaﬂmw %Qmaﬂwm”L‘lJuVl‘iTU?NSU’eNL‘Vl’e)ﬂL‘UTUETV]G]LLa“’LVI’eJﬂLSUWW‘lJii,Jmiﬂ

N"3¥u3/ nméanweal (Awareness/ Image)

mﬂumﬁmLsummmam‘mmauaiwﬁnﬁmﬂummsmﬁﬂﬁymﬁﬂlmaﬂsu%wuanLLavmﬁwsms%
Auny1Uszsulay msJLmufﬂwﬂwwumwmmquaiwﬁmaq@qmmmummm BER
Uszanad 68 1uns (227 W) (Indaua, 2562) LLazﬁQLmaé’u%’u%’auuammﬁmmﬂawalmachu
Hamalkiundsiondiemnsssumfnning 1wy gnertusisniuimzug (amd 4.1) den
wasduns (it 4.2) awiulun (nndl 43) Gldaesd (ndl 4.0) Wudu Feaannas
Funwalihvieadiorramanftunuin fnvieadiervsnfaingveuluifiedluunas
viaqLﬁaaﬁﬁluﬁsimﬁﬁqmmuLmeagaaq-maaastwm‘fluqmmuﬁﬁmmqm-amgmﬁma
s3I SnnThevansiiognansiiluannanniiinigs Saufiuaduderinenlsiuunyie
warfloneuauiedusssunf wiegdlsAnutneadisrsnismnidiulngluifioden
guanuiiviendien (Sightseeing) Ausiion o WU %39 mam%’aﬁaﬁaasiﬁ%’wi’ﬂquaiwﬁwﬁ

Y

(%
=]

Fadunuluiiuiinnluidsnvudaniuiang o deseazdenmlrduniuaisei

“The waterfalls and Phu Chong Na Yoi National Park are nice to
visit and | enjoy sightseeing with my friends from here." (sﬁﬁﬁumwaﬁmﬁ N7, duniwel
WoTui 29 UnsAu 2562 1181 17.10 u.)

“I' would like to go to Phu Chong Na Yoi National Park with my
girlfriend who lives in Ubon.” ({l#iduniuwalauil N6, dunwalidlodun 2 nuatwus 2562
1381 14.08 1.)

“I went to Phu Chong Na Yoi National Park with my girlfriend. |
really like nature places.” (i§lvidunwalaun N8, dunwalilloTun 28 uns1Au 2562 11an
14.09 u.)

“When | first came here, my partner took me to Phu Chong Na Yoi
National Park. | like a beautiful nature and | like the fresh air here.” (;:ﬂﬁé’mmwaiﬂuﬁ
N3, dunwalidiodui 1 nUAIUS 2562 1ian 10.05 )
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“I went sightseeing outside the city at the National Park. It’s quite
far but it’s a nice place.” ({ldun1walAuA N10, dun1uwadilodui 26 uns1AL 2562 Laan
10.05 u.)

AN 4.1 INEULINRNIS-UERY
nuz ulng (2562)

PHIDUATKAN

el information

AR 4.2 Tenuasund
u: ey (2562)
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AR 4.3 duwulun
11 n3anseUn (2562)

AN 4.4 wudesd
AU: @NTAUNATIDINUY (2562)

] &

dwuanimgiienniavesdwminguasivsitdundaiu 3 gafe 1) g9
$ou szisuUsTanmnanaieunuaiusfanaruieunguaiau Inedlgamgiide 275 eem
waldea 2) geuu FNUTTINMNAReUN ¥AAY — NaNaRBURAAY fUsuasiuiade
241.93 fiaddns uaz 3) gerunBuUsznunaaieuataufnataieununtius Tned
gumniliade 255 earmwaifea (nsugndeninen, 2562) Faa1nnisduntvaitnyiediien
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yAAnUI dnvieaiednlngveuniiedluriaggyununiigalutiafeuuszunm
nagfaunaIAuienalufeununIiusmsIgaInAlinu N a0 AN gsusng 9
Ieegnamarnvannuazazmnauie druggruiusisitnviesiiedlivousniigamszyinli
Fumaiesenlurieadivrdiun dmeandendidunivaidelul

“| like to come in winter because it’s very nice weather about 25-
30 degree and it’s no rain.” ({lvidunualaui N2, dun1ualidletuil 5 nuAus 25621947
19.00 u.)

“|

like winter. | don’t like raining season because | can’t do
anything.” (i{lvidunwalaui N3, funwalileTui 1 NuA1WUS 2562 118110:00 w.)

“Winter is nice in Ubon and it’s a nice break from the usual heat
in Thailand.” (§lvidun1ualaui N6, dunwaliiloTun 2 nua1iug 2562 13an 14.00 w.)

“I like to come to Ubon at the end.of the raining reason and the
beginning of the winter season because it’s stillthot with the sun and starts getting
cold. I like hot and cold.” ({lvidunwalaui- N9, dun1ualiiieTui 28 Uns1AY 2562 138N
18.00 .)

4.2.1.2 JausssuwasUsziatans (Culture & History) daninguasivsiiiidu
JrindifanuivienfiondsiausssuuasUse Timans maw Useind 3ansauiiudin uas
Aafluyudadnetu wu mavdndlesguaesil (nmdl 4.5) Afissusianuuisiguasissid
(el 4.6) Yanuesth (MMAA:T) Ussindluiiiiou (0wl 4.8) gnenuuisyBanusa (i
4.9) Judu Fsannsdinetitnvieaiisrramenitunudt wdnitnreadlerldwus
e gf M‘%aﬂuié’ﬂué’aﬁu sndufasdulndnifnvieadisrrdisniludonsuues
vieadfieaTidutausssunasUseifmans InoludlnazmluBonvudeiasa o lududies
Fa¥anusstaduiusnitnveaiedldluidouvuannunuvesin msziduiansgsinii
anndnengsuinay ﬁamuﬁ&gﬂﬁa@ﬂué]’aLﬁaammim%’wﬁqlﬁdw ATIBazIuAA TN el
il
“I went to the Nong Bua temple with my partner to see an
interesting architecture and met the local people around.” (sﬂﬁé’ummﬁmﬁ N4,
FunualifleTuil 30 uns1A 2562 11a1 13.13 1)

“I went to Wat Nong Bua, the forest temple, Pattaya Noi, and Pha
Taem with my girlfriend who lives here.” ({lviduniwalaun N6, duntwaliiloiudn
2 NUANRUS 2562 1A 14.12 1)
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“I like to go to temples in Ubon such as Nongbua Temple, Supat
temple, and Nongphapong temple for sightseeing around the city.” (;ﬁﬁé’mmwaﬂﬂuﬁ
N7, dun1walidlaiun 29 uns1au 2562 a1 17.14 u.)

“My girlfriend and | tried to find some places for sightseeing
around the city such as Nong Bua temple, Supat temple.” (gﬁﬁﬁumwﬂiﬂuﬁ N11,
funwalidioiuil 26 UnTIAL 2562 1381 13.14 1)

“I' had sightseeing with my partner at Nong Bua temple and other
temples in the city.” ({lidunwalaun N12, duntwalidloTui 25 Un31AL 2562 111
10.14 1))

a o =
ANN 4.5 Aananiiiesguas1usil
u1: danuseswln (2562)
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Ml 4.6 NNsHMIIHAUUIIYIRQUSTIVFT
Au: ewaus 1753u-lavsenes (2562)
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AN 4.7 INUBIU
un: 1ladgua (2562)
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2NN 4.8 Ussnaluvisigu
fiun: Adulom (2562)

AN 4.9 QNBUUVIVIANILAY
un: lal@guainen (2562)

4.2.1.3 MINANKATUVDIAINTTH (Mix of Activities) Janinguasivsiiifanssy
19 9 WU Matsasewmesleviesnsudduiiionludminguanusnil nsfinedW nisdosun
nsduundldn msiaudtiu msfeusr msungadnieuluiudmssw nslninseg 9
o nsluvarjsaenlsiiiasumy mslensseu udu dnvieadisrvnisenadilng
Thdunwaidimsudeyainifanssuundludminguaesiid Ssfanssumatudy
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Aanssuitegvirslnasenluaindaiiies nieflamzunadisiidunumania suwfeunaianssy
Liflagatndoniien Sndeinviendisrdiuluglinsvseasidendenain linuiiu
nsUsEvIduRUsN1dumesiia Tuudl wsetheuseniaans q launidn Flwladlaidnsu
Aunssudananludminguarsid fimeandeanisdunvaitelud

“l didn’t know that you had the activities to do here.” (E:ﬂﬁ
dunwalaui N1, dunwaldloTui 3 nuaus 2562 a1 13.17 w.)

“I tried to find the information on the internet but it didn’t show
up.” (§Widunualaun N2, funwalidlodun 5 nua1us 2562 13an 19.16 W)

“The activity that | wanted to join was very far from town. It
probably took all day to do there. If there were more activities.in town, it would be
good and could attract more tourists to stay longer.” (t;:ﬂﬁé’mmmiﬂuﬁ N8, Funwalile
Jufl 28 uns1AN 2562 1381 14.20 11.)

“Ubon didn’t really have any‘interesting activities here. Ubon
should have more fun or adventure activitiessand also promote in English on the
website or have the leaflets in the airport;«hotel, restaurants etc. so tourists can plan
to do things. The problem is they don’t know any information about that. So | don’t
know what kind of activities I shotld do here.” ({fl#&unwalaudl N9, dnwalilotui
28 UN31AY 2562 11a1 18.20 U.)

“I didn’t know what | should do here. There was nothing to do
and there had no. fun. activities here.” (§lvidun1walaui N10, duntwalidloTun 26
UAFIAN 2562 1387-10.20 U.)

42.1.4 ANUAUNUSNI9IN1ITPAa1n (Market  Ties) UnviaaigInuIviagsiien

YY) [ =

FedamimguasiysiddiulngiludnvienieindinguszasdiiounBaununidnuse

D

o/ v 6

firngiduiudene 1w fifiou @ vie Taseuata nerdeegludminguasvsni dean
nsaunwaltnviesfisrvnissdiulng dundusiauiiinuduiusiendoeglusanin
gvasvsnil IngnaunundsiminifonBoudeunuiiendueg it dundn n¥sntuiiiou
ioausdnmanifndnvendedluifisrsudianiuiivieniioasis 4 lufmiaguasiesid
fasrwazBonnisduntvaisolui

“I come here to visit my wife and kids and they probably take me
to visit some temples and then we will go to waterfall.” (§{lvidunwalaui N1, dunval
Wi Tui 3 NUAMUS 2562 131 13.30 )
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“I come to travel here to meet my girlfriend. We plan to visit
temples before we go to National Park.” (§lvidunwalauil N8, duniwalidiedun 28
UNIIAN 2562 1381 14.30 1.)

“l came to visit my foreign friend who has the wife here. And
I will try to have sightseeing around like visit beautiful temples, go outside the city to
visit National Park, and some other places in Ubon. (&ﬁﬁﬁumwﬁﬁﬂuﬁ N2, dunnwaliile
Fuil 5 nuansiug 2562 1ian 19.31 1)

“I came to visit my son who works in Ubon. And he/probably takes
me to visit temples and some nature places, and | will try to do some activities here.”
(Iidunwalaun N4, dun1validlatuil 30 unsiAY 2562 11a 13.32 1)

dmsutadumsneinsuazdsiagandn (Core “Résources & Attractors)
fiusznaullse anmiiuseinAnaznionnd (Physiography & Climate) Tmusssulag
UsgiRA1ans (Culture & Hlstory) NSNENNEIUYBINANTIH (Mix of Activities) wagANUFUNUS
N191139a1a (Market Ties) uuwmmﬂwmmmmulmmmmmmmmauaﬁwmuuumu
W UATAUTIN ﬂummmauwuﬁmaagmqmm m’lmﬂumeawaﬂmwﬂmuﬂmqmmmmu
Aumangsiminguasesnd anduiiousush wiegdldwlueususundsiaaiismis
SuusssunarUsziamans lngludundwisanoniduin garmanuvesaniinenssunisains
fiuszdn Fainveniisrdrlungveuiuifisafiiavnueas nudelufundaviendien
NNFITUYIA LU gnenuifged-wses \Jusu
wieddslsfnuludiuresianssudnvieaiiendsl '“amsmﬁﬁmm
dnvieaiiliegifiendusgaznaniisnuuiuld uasinviesfierdnilua i
Gé'famaLﬁmﬁ’uﬁfﬂﬂismﬁmmmﬁﬂﬂu%’mi’muaiwmﬁlé’mﬂﬁfﬂ Faudadeanuduiusma
n1seaa (Markéet Ties) mLﬂu{]mwaﬂmmmmmﬂmuﬂwaammmmmmammauaswﬁm
LLamﬂwaawmmmmauaswmuLﬂusumnamsmmwuu
4.2.2 {]aammumwmnsauuagu (Supporting Factors & Resources)
0.2.2.1 Tassadrefiugiu (nfrastructure) Taninguasssiiilassadisiugiu
fmsuUsnisanssasUseneavludng AuuiANTuEs Han1susnnsudamaun Tdun sooud
solagansuszsns salil saiuas sauiing waznisuinsvudanisennie teun ol
Judu wazn1susnisansisasdu 9 wu lsameuia ao1iifnsme quémwiauﬁm LUV
Uszdn szuuliih Tnsdwst waznisliusnsmesunsiu udu Tnetdhvieadiearisei
dndlvgl¥inisdunivalinsdumandminguasssiiiinruasaanauisionsunuas
V98INA KAZNITUSNTANSISABY o wiegelsfnunisdeans Faduguassndniunis
SnnEALATAINEuMeLieaRsundumwaiselud
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“It’s very easy to come to Ubon by plane. There are many flights
to come here and cheap as well but it’s a bit difficult to me to get the taxi or tell
them where to go because they can’t speak English.” (&ﬁﬁﬁumwﬁﬁﬂuﬁ N4, duniwel
GleTufl 30 unsiaw 2562 1A 13.39 1)

“Taxi service was good. Bank service was very good. But it took
time to communicate with people in English here because they can only speak some
English.” ({lidun1ualaui N5, dunwalidlofun 31 uns1au 2562 111 13.35 )

“The infrastructure in Ubon is good, convenient. and cheap.
| used Public transport like airplane and taxi. Everything is accessible.” (Eﬂﬁﬁmmwfﬂ
AUN N6, dunwalidloTuil 2 nuAus 2562 1A 14.37 w.)

“I’ve never got a bus, train and the taxi because the language
problem. I’'ve never use Songtaw because | didn’t know where they went, no
information how to get transport. So | normally €¢o myself or walk and | rented a
motorbike to go around the city.” (E:ﬂﬁé’umwfﬁﬂuﬁ N9, dunwelidlotuil 28 unsay
2562 v3@1 18.38 U.)

4.2.2.2  n51e (Accessibility) nisiindsuseneuluig 1) nsiand
Fminguaswsiiiay 2) madhisaauivieaiioaing 4 fegluiminguasivsnil
Deasdnfdandnguasesill nsiauniaundadanda
guaswsdansaiuindiiminlalaenisusnsvudanaun loun salw sada sad (Dudu
Larn1sUInisvudanieeinna leun teiesdu 1udu laganmsduntwaitnveaien
yninuininendiidnlvgifunandidminguassilaeeieadumnsy fmia
uas s i itunsndminngunmumunsiiainyne nAeug s Suasynen e
grunowile datinvonfieadrulnaiiunisaindrausenanidassmalneidandn
nyammImILAT udiideiniesannsummumuasindadminguasvsiil Tngagldinadu
uffaniaguasivsiduseana 1 $alus i lddausindnaganuazainauie
Tunsiium fseasdoanisdununineluil

“l

flew by plane to Bangkok then to Ubon

[y

Ratchathani.” (;ﬂﬁammwaﬁmﬁ N5, dunwalilofufl 31 uns1AL 2562 1an 13.02 1)

ll|

travelled to Ubon Ratchathani by plane from
Bangkok.” ({lvidun1ualaui N8, dunwalilouil 28 uns1Ay 2562 1381 14.05 1.)

“I flew from Bangkok to Ubon Ratchathani by plane.”
(H{lidunwalaun N9, funwalileTuil 28 UnT1AL 2562 1181 17.23 1)
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2) msihisaauiiviendisading q Hegludminguasivsiil
amsatnfslalagn1susnasvudmisun loua sasud salaga1suszdinig solriuas
souiin® Wududeanuansdunivainuii dhrieadfiervnsenidiulngasisadioluds
annuiting 9 Aulfteu q viie Aufinflegludminmaelinnuazainauisannniy uaguims
Famsnalumsvieniienlfidesananuivieaiivadiulngjegislnanniiesguasusil
Feeasdunnisdunvelfielul

“It’s easier to access to other tourist attraction by
renting a car because | can plan to go many places in one day with my partner here.”
(Idunwalaun N1, dun1walidlatuil 3 nuAius 2562 131 13.40 W)

“It’s quite easy to access to tourist attraction. You can
get vans from the bus station, hire a taxi privately or a car. SO 'my friends and | hired a
car to go many places in Ubon” (;ﬂﬁﬁmmwﬁﬂuﬁ N8, dumuaiiiloTudl 28 unsiau 2562
1381 14.39 1)

“My girlfriend and. Irent the car to g¢o many tourist
attractions outside Ubon.” (§lvidun1uainuin N2, funwalidloTuil 5 nuaius 2562 13an
19.40 u.)

4.2.2.3 N139UWANNAZAINATUNTNEINT (Facilitating  Resources)
mMsswsaLazAINunSNens.Usznauluiag 1) fivnusy 2) Susmnsuaziaiosdiy u1s
fU 3) guansnsale wavmsteouds adl
1) d@egrwranuazainluduiinusy fminguasnusid
flaoufinnlidenfinaannaissian Iﬂaﬁfm/imL'1'7isnsmwhwwadaulmjmm%’auaLLavﬂaa
mﬂaumaimm mmmmmmlmLLavamm‘vimaivﬂuiwLaaﬂmiwmaﬂlﬂwmmml,t,wq

?JUEJEJﬂUﬁ\‘]E)’]U'JEJﬂ’N@Jﬂ ﬂ'JﬂGUEN‘VlWﬂ 5'31J€1<‘lﬂ'1§11/miﬂ’15‘1/1®LLﬂUﬂVIEJ\‘lWlEJ’JGU"I’NINGU’W] L‘U‘L!

Re

mmmmmaumﬂumwm flussennian Sevnsidns flszuuainulasnse fanufing
Aagnsowndsdnenaziaun1elaegsazainauie asyi1eul Antuad umas 91710
a1suanswan Wudu Tnganmisdunivaltdnvieufisassrsddiulugaymfiinainng

D

Wisuisusianludiulvg laaidensiaifisnrign duaiiusiailaeasiansaises
Anuazaakazaulaondadundn deundunvalneluil

“I like the hotel in Ubon. It’s not too expensive. The
hotel where | stay is nice, clean, and safe.” (§ldun1walaui N2, duntvaliileTun 5
NUAUS 2562 1181 19.43 U.)

“I normally book a hotel from website because | can

know more information about the hotel, location, price and facilities. Like, | booked a
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Sunee hotel because it’s in town, easy to go around. There are a swimming pool,
shopping place and nice hotel that | can enjoy relaxing on my holiday.” ({ﬂﬁﬁmmmﬁ
AN N4, dUn1waliloiud 30 Uns1AY 2562 1aan 13.46 1))

“It’s a reasonable price for hotel and it looks nice and
clean.” ({lidunwalAun N7, dun1validiofuil 29 unsAu 2562 1181 17.46 1))

“The hotel is nice and clean, and it’s quite cheap here.”
(@Lﬁﬁmmmﬂ@mﬁ N11, dunwaliloudl 26 uns1AL 2562 1ian 13.46 1)

2) Adneanudzanludud e swazAIewL v13 fu lu
Frfnguassfififuemsuaziaiesin v1f fu nannvaealadrealadineuazsini
Ty s Adiulngazmdeyannnidunesiila Google, Trip Advisor, Wag Facebook
Fudu Tneannslidumueaivestnvioadisrsisenidnlngreulvéueimsidieems
Tneuariand Sruvisviesu agvevlvlualaddnsnfiedayszaunisel nuieuln q
wanUasulszaunisalannmans 9 Wewnd WeauEaNEY AUNAUIY Y3 OHBUARY
Frundunwalseluil

“I like going to foreign bar and restaurant, such as Ubon
Irish pub, Seven Sea, and the Outside Inn. I'like the music. It was nice and | enjoyed
with my company to speak English.” (Eﬁﬁé’umwzﬁﬂuﬁ N3, duntseidletui 1UAINUS
2562 v3a1 10.34 u.)

“I+ like drinking at Ubon Irish pub, The Outside Inn,
Chomijan, So Rich. I likel.to ¢o both Thai and foreign bars and restaurants.” (E’ﬂﬁ
Fun1walaun N9, dunnwaiiloiun 28 uns1AN 2562 1381 18.34 u.)

“I' like eating by the Moon River, | also like night club like
Tawandaeng.and Country club. | like drinking at Thai open-air bar too for meeting
friends “andl relaxing life in Ubon.” (§lsfduneaiuil N2, duntwalidleuil 5 nuatius
2562 1381 19.32 1.)

3) Asdrursanuazaanludiuaiuaisisuguaznistoutls
1‘1,4{]’&‘vﬁfmquaawmﬁﬁmummsmzﬁgwm 3 findn 9 fio @uasITUEIURIth MUY
varsiilos muas1suiesing lnsainnslimsdunivalvesinvieafisrsasmssanuiy
tneaiisrreuluiirdiieniosindsoglanarailosvesdinia fduiounssuunzadn
frognansaruasisae vlvidnieadiealdidluibeuvy desu viesentidinie Wuidu
finkou wenaniludiuvesnisfeutsfiquinisdidunsanard alidnanes lefiou
Suevesiisedn WWudu Wnvieadlerrdnsnddiulvgveulumeasmdud eldifiuau
Houts Hounans faseaziBonnisduntvaldolud
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“l go to the gym, running around the big lake, Nong
Bua Park, or Thung Sri Meang Park, do Muay Thai, go to Starbucks for a cup of coffee,
go to swimming pool at Sunee, read some books. A few days ago, | went to feed the
fish that was pretty cool.” ({liduntwainuil N9, dunwalifleduil 28 unsiAu 2562 1an
18.38 u.)

“l went to the lake, markets and Central Plaza. | travel
around surrounding areas and try local eateries shop.” (ﬁﬂﬁé’mmwaﬁmﬁ N5, dun1wod
Weduf 31 unsiAu 2562 11a1 13.37 U.)

“I' walked around the lake, had a relaxing sunbathe by
the pool and did the massage.” ({lvidunwalaun N2, dun1ualdlodui 5 nuAus 2562
1981 19.37 1.)

4.2.2.4 mslinseiousu (Hospitality) pusiesiuluiminguasivs s
nsfeusufutinviendienvsend fduiusamiidulins seudizessnluviesiiu Ssendod
Tinsneviufiadsle quaguudounietnviesiiealviimnugy Tduuzi sremdelunis
vendunaieaauiivieadisnfivhaula fiWn Fauems v1s nMsduneludaniuiinng ¢
Inoinvesiisrdiulngfiuvieadfisrlddunuwaiigauluviesdulsinsdeusuegied
Jufues FawsHnisdeansnenisaglindlasutusdauluiosdufiviemdessrafud
yilviinvieaisrminan@santszivla uazidumanduidnuvieniienludminguausii
F18n FaneazBeansdunuaiaeluil

“Local people are very friendly, nice, and helpful. I've
never seen the arguments. A few days ago, my phone is broken so | went to
Starbucks and asked the staff to contact my friend that my phone is broken. So they
are very helpful. And | also have Thai friends took me to travel outside the city. Some
evening; I'went out for a drink then some Thai came and talked to me. They are very
nice.” (;ﬂﬁﬁmmwaﬁmﬁ N2, dunweiiiietud 5 NUAIWUS 2562 1181 19.53 1)

“They have a good service although they can’t speak any
English. When | have a problem, the local people will offer help.” (;ﬁﬁé’umwaﬁmﬁ
N6, dunwalidiaui 2 NUAIWUS 2562 a1 14.48 1)

“Local people have been very kind and friendly to me.
Some locals who can speak English give advice about tourist attractions. Local E-san
people are great because they are friendly and welcoming.” (&ﬂﬁé’mmwaﬁﬂuﬁ N7,
FunweldloTufl 29 unsaAu 2562 1an 17.53 1)
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“The majority of the people are fantastic. They are
hospitable and friendly.” (§ldun1walaui N8, duntwaliiloTui 28 UnT1AY 2562 1381
14.53 1.)

wenanitnvieunedfaidnyseiulatuiiiou s wilu wseaun

~ o v Y a ) Y N A v v Y] | a & Yy v Aa
Nﬂ'ﬁ']ﬂJaﬂJWUﬁﬂ'J?JWQQIUQQM'J@QUaﬁ']GUﬁ']u Vli%ﬂ']i@]au3ULﬂu@EJ'Nﬂ LUULINUAUNA
o 1 =

Tiauugin drewde Wulnalunisnivieanealudaunasieaieanig o fapidusiund
famalull

“My friends in Ubon were very good hostuwhile | was
traveling here. | was so impressed.” (E:ﬂﬁﬁumwiﬁﬂuﬁ N11, dun1waldedun 26 unsiax
2562 1381 13.46 U.)

“My partner and relatives here_ arevery friendly and helpful
2 @vdunnwalauin N12, dunwalidlodun 25 uns1an 25624381 10.20 )

“All people | knew here were a good hospitality. They took
me to have sightseeing a lot of places in-Ubon.” (t;:ﬂﬁﬁumwaiﬂuﬁ N10, dunwaliile
U 26 UNTIAN 2562 1@ 10.40 u.)

dwmsudaduuagyninennsaduayy (Supporting Factors & Resources)
Fauszneuludie Tnseadefiugiu (nfrastructure) N33 (Accessibility) n1581u3e
ALEzAINEIuNSNenns (Facilitating Resources) wazn1slwn1sdaudu (Hospitality) Hu
wuhdminguanesiilasaisiiugiu fnsuinisansssugdsenouluig auuiauuds
aN15USNITVUA WU LAZNISUSNITVUAIMNEINA karnnsUSIsassardy  lag
dulngiiunyaidivinguasvsiilasiaiesdu Tudrunsdumaieuiealudunas
viouflewing qUsstinviesfiyadenfasdisaienunuludaniudisng o fuieuvie
Auidofiggnsminguasiveni uaNANLNTSIIIBANIATAINFIUNT I NTaTITNLIL
Fugsiaiaiesiy fyafvangauuagainvangliiden uaglaouideunasniig o
W msteudinuiisassndudivioniseentidenieiiaaissas Judu lnenasn
nsveafin s lufminguanvsiddnveuiervidudliyuuesingauluviesiu
Tudwmialinsdeufuiidudues Wanutewdouasnisuuni fausHinisdeansvesau
Tudwiadsfiauaunsalunisdearsnenisdenguldves vilvdnisdearsiliiila
psafutsdszseddinaniensieasiidilanseiu udhsiiafumuannsalunsieans
manwisUszimenniitesaziinadenuanansalumsisgaiinvieadisalivieaiieanie
THnalumsviesiiedludmintosadld
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4.2.3 ulsunevssuvaniaadlen nsMeuaULazRAILN (Destination Policy,
Planning & Development)
4.23.1 a5t (Development) tinviesiilsav1ainsmadiyuneafiosnls
Fminguasvsiimsianmsvieafivafieannsafegeinviesiismioadioafidmiaun

1) msaunlufuianssuluuvdsioniionr faninguasngsail
Fusmiaritwiilaniiu fanudusssuna Fainveaiisrvmmidnlnalidunivel
'jwa"fwi’mmsﬂm%"wEnﬂi‘ﬁ:ﬁasimqsiimﬂamﬁwuﬂﬁmﬁmm Unaula i dnpouldse
amamu‘m maﬂaﬂﬁumq q e Wy Aanssunien msaaaauﬂmmumawm
Tinvie el vauTIeINIATOU 9 LazIBANILARg 9 W Ta U1 ‘wmmuﬁmmm
ua 1Wudu ieNazldvussmwd Souditdinvesauluviesdu Tausssn 1udu azvinls
favinguasvsriifigadunazfagainvionfsinniddminguasesilduiniy
FieasBeamsdunvalfeluil

“Ubon should have developed Moon River to have more
interesting. | think more facilities and activities|should be organizing near the moon
river such as boating, kayaking, cruising, and sailing. They should use Ubon as a base
to boat down the Moon River to KhongiRiver tour around and stop in Ubon to enjoy
the night life, singing, and drinking:.There are the plenty of hotels. They can do
something with the hotel; maybe do a tour to temples. There are a lot of attractive

places in Ubon.” ({lvidun1uaiawi N2, dunwalillodui 5 nua1ius 2562 1181 20.00 u.)

“Music festivals are a great way to attract tourists. Ubon is a
great place already. it perhaps needs more exposure, on the internet and social
media.” {IVduaTgalaun N6, duntwalileTui 2 nuaius 2562 11a1 15.00 1))

“It will be good if they have some fun things to do, like go kart,
water sport (speed boat on the river) or some Nature things like walking or running
trail, something interest around.” (tiﬂﬁé’umwaiﬂuﬁ N5, duntwaiiiouil 31 unsrAu
2562 v3a1 14.00 U.)

“Ubon should create more fun activities to attract more
tourists. | sometimes get bored because | have nothing to do during a day.” (Eﬂﬁ
Fun1walAun N12, duniwaldlaTud 25 Unsiad 2562 1381 10.40 1)

2) mafannlugunsieansnenseatn fminguasvsriidudmin
fianuivonflorfinarnnatetanisssumiuar Tausssu widadnsaniunisidld
AsoumquTsEuLiauar A umadinfivhlfinvesfisndrdsteyaldein Tasanmslinig
é’mmwaﬁmaaﬁfﬂviaaLﬁswnﬁmmadauiwajwudw%’wi’ﬂquaiwmﬁﬁqﬁﬂigméf'm%aaﬂa
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P \ ) a & o ¥ ¢ ¢ |
Mmdunwidisseine lnglanizdeyanduniwsingy inisesuladiazeanlal wu
VAuled Tuudd deeans d1e vudu dedanalrdnveasiedliaiunsniawnutdunig
nsviaaenlaegnaliussansam feseasduanisauntwainssalull

“When you look at Thailand, Ubon doesn’t come up first
you should visit, so | think somehow, Ubon tourism should have more advertising.
People can find it. They don’t know here. It’s nothing they can do in Ubon but‘they
need to do outside Ubon to advertise in magazine or on the internet.” ({ﬂﬁﬁmmmj
Aufl N3, duntvalislotuil 1 nuansiug 2562 1an 11.00 u)

“My first time | searched about Ubon, There are two things
come up on the internet, the restaurants and temples. | don’t think'the place outside
Ubon didn’t advertise enough. Ubon doesn’t have boat trip on the River; it would be
great if Ubon has like that in town.” (§lsidunwairuiicNt; dunwaliflotud 3 nuansus
2562 1381 14.01 U.)

“Ubon needs to have-more English signs and more
information because | cannot plan my/schedule so they should have more
information leaflets, signs, tourist attractions map at the airport and also more
information on the internet in English.” (t;:ﬂﬁé’mmwajﬂuﬁ N9, Funwaldlotudi 28
UNSIAN 2562 1381 19.00 1.)

“When | searched on Google, there were some English
websites but | cannot access. It’s very difficult to find English information so | cannot
make my scheduleand miss somewhere | should visit.” (;ﬂﬁﬁmmwaiﬂuﬁ N12,
dunuaiidlotudl 25uns1AN 2562 a0 11.00 11.)

Nnuleuisveumamiesies MsNauHukazaLN (Destination Policy,
Planning & Development) fusznoulusedadewamun (Development) Wmﬂuuumawm
tnyeniiearasisinnudesnisiiesnlimnifnsainarnvarsunduiieiay
ansnagaliinviondiedlfesnvienivniussesariientummnniu lasnisthninens
‘vmﬁiimnaﬁﬁagﬁwmﬁwuﬂﬁﬁq@mﬁﬂﬁmLﬁaa SnvamsiiiunisThnisaan (Marketing) 1%
nfarauasduiidnunrndsfandsdy fimnadessulatiuazeenlay Tnsianizde
awdangu ielidnviesiisrazansanausunaidumaldarsild samfsannsafage
fiﬂviaqLﬁaaLLazLﬂuﬁiﬁﬂuﬂﬂﬁu
4.2.4 n1sUIMSIANsSuviasiaadien (Destination Management)
4.2.4.1 nsnan (Marketing) Jsinguasiysiiinisussuduniustoyanianis
VieulgaruYavning 9 il
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1) msﬂazmé’mﬁua‘%’agam'm?iaaauiaﬁ 19U Google, YouTube, Trip
Advisor, Facebook, Instagram, Website Juduy
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“I didn’t see any leaflets in the apartment. They haven’t got any
information at all. Even at the airport. It’s only little tourist attraction that is available
in  Ubon.” (Eﬁﬁé’ummﬁﬂuﬁ N2, duniwaldletuits NUAINUS 2562 1@
20.07 u.)

“Ubon doesn’t have enoush information in English or advertising
of local attractions.” ({liiduniwalauil N5, ‘duntwaliilatui 31 UnsIAN 2562 1381
14.10 u.)

“It’s very difficult'to find the tourist information in English on the

website.”. ({lvidunwalaui N1, dun1validloTun 3 nuAus 2562 L3an 14.10 1)

LLsiasJN%ﬁmmﬁﬂviaqLﬁmﬁmthwaﬁauimyjlé’mm%%aWmﬂﬁ
viauleawine o MumsuuEL vense (Word of Mouth) 91ngauii3an wieenduegidmin
guasvsnil nsteviendivrdnlvginnduudusiuiodoudounusinludmiaviili
msm%’agamamwiauﬁmsm 9 ﬁ’uLﬁauﬁagagﬁ%’wi’mﬂumﬂmyj WSIzN5UTEEURUS
yadeedy q ddldunnelitnvionfleadrdstoganienisviouileld Snfanisuusgi
vongeanaufisinludmindiaonndesiuiadoauduiuénianisnain (Market Ties)
fnviouiisryamsndiuiinddminguansiidesnnieuiifianuduiusimevie
aufinfiondvegluiminguassni funduniwaideluil

“I know the information from my friends, local people and other
tourists because there aren’t leaflets, information or advertising.” ({lvidun1ualauy
N4, dunnwalilioTui 30 Uns1AN 2562 1381 14.12 1)

“Most of places didn’t have English Information. It’s difficult to me

to find information by myself but I’'m very lucky that | make new friends in Ubon and
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they can speak a bit English.” (ul Funwalaui N7, Funrwaldletudi 29 unsau 2562
1381 18.10 u.)

“l found out the information from word of mouth. Mostly, from
people whom giving me an advice.” (§lidun1walaui N8, dunwaliileTui 28 unsa
2562 1yan 15.14 )

4.2.4.2 ANAINNITUINIT/ Useaunisal (Quality of Service/ Experience)
A mMsUInsen s linvionfieavseaiiduniiedidmiaguamsiilasu
mnuilsweladenadesiuanudesnsvesinvioniisimanisld sadenmannsavesny
vioadulunisdeansnisnividange ielideya wuzii Fromdsuazudladgymiu
thvieuigarndmAnduinaruussivlauagssaunsaififlun seuion udreen
nfuLLiiBae13n uaniAnnsuendeldtuiiounazauddn Tasatnnisdunuaitnviondien
yminAdlnglineazdeainssaunisalmsvieuigluinguasvsiiidenudy
fues fimnuduiing YromdesoanudulouazUssrivlagauludmin maudnisdoans
awdainguuaseluiminguasesilivinvienisammmnddsansodoanslidlai
#lios Vinldunsafadadddniwiiesznounisdearsnioldinaluladvaslunisuaniu
dielanansodoansdilansetuld Miseasdunnisdununifeluil

“It’s difficult to me to ask some information because there are not
many people can communicate English and it takes more time to understand each
other. But | like people here. They are very nice and kind.” (;ﬂﬁﬁmmwajﬂuﬁ N4,
dunualifleTuil 30 uns1AR2562 a1 14.16 1)

“Lalways go to Thai people to help me to call the taxi but it’s
difficult to communicate; only some people can speak English. Sometimes they don’t
help because-they are shy to speak English.” (Eﬂﬁﬁmmwajﬂuﬁ N1, dunwalidetuil 3
NUAMUE 2562 1181 14.13 U.)

“They have a good service, although they can’t speak any
English.” (;ﬂﬁé’umwaﬁmﬁ N8, dunwaiidloTudl 28 unsau 2562 11an 15:20 11.)“People
here are very nice and kind. They can’t speak English but they try very much to help
me. We use the sign signal. Generally, people understand. Sometimes | draw picture,
write the name of the hotel or use Google Translate to communicate.” (iﬂﬁﬁmmwaﬂ
AUl N2, duawaliiletud 5 nuniud 2562 nan 20.18 1)

“Local people help, especially, if you need transport to

somewhere. | can speak a bit of Thai which makes it easier and it normally goes
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smoothly. The English level in Ubon is not very high.” (;ﬂﬁﬁmmwaﬁmﬁ N6, dunwal
WU 2 NUAIUS 2562 1A 15:17 W)

“Only some people can speak English so it can be difficult. Only a
small percentage of local people can speak English. Most people cannot
communicate in English.” (§lvidun1walaui N7, dunwalilloTun 29 unsiau 256243a1
17.18 u.)

ndadunisuimsdnnisuvasieaiie (Destination  Management)
fiusznauludne n1sman (Marketing) WazAMAINAITUINIY/ Ussaunisai(Quality  of
Service/ Experience) wuinluiladunisnain (Marketing) sinviesiiteavngsinswaldsudoya
nsvesiienludiminaingauluviesdunieaunisdnidudiulng daduauludmiai
fnveuialduniieidouidou nszidnvieaiisrviidsudldanisansiudeyanianis

a

vipufiealdunnerisdossulaiaroonlay iwu msussrduiusimiluud e luauudy
Tsausu anrufivieadioasing q safedoyauwiuled Adudeyaniudngudsiios Faly
mndainguanesfasfgainrendiealdintusagveniisndussesnanfiuudulddy
Fanfaguasvsniiarsiinisusuusuasimutunsyssrduiusnisdoaneing q iamnede
ooulatuazdesewlay Inslannzdeyaiiupwdengy ileliinviesisvsmsudansa
dhadeyanisviondioaldund sty amsinumunniunaasasasgaiinviondien
danvieadivnlsogisseiiles uarluvaidenfiununimnnsuinig Uszaunisal (Quality of
Service, Experience) Astiingun mlunisuinislasiomzanuaiunsalunisiearsna
nwdanguresauluriesduainsuiuanudfyuasiauliauluissduaunsawug
Frewmde Foasnudenguluinusesriuld ieadsnnuuseivla anuduiudinsewing
tinvieaieafuaulusiaediu udsszaunsaifdliuiinvieniieisely uazanusadegals
ﬁfﬂviaﬂLﬁaaamﬂl,%’wmé’ﬂ%’wi’mLLazagjviaaLﬁmLﬁuizﬂznawﬁanuwumﬂ%ulé’
4.2.5 Yageiasuditinasaninuaiunsalunswtedu (Qualifying & Amplifying

Determinants)
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(wuzihdwminguasivsill, 2562) LazeInRasrefal Faandlunnd 4.10 (fania
guasIY¥eTil, 2562)
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un: Jminguasiysatl, 2562

Jimdaguasivsniilnduminlugfiorunanfadedudiminelass
JIIASIUNLATY wazIInindasiny waslonanueinsanulsemalnalfesfio d157190433
UszvsulneUssmvuaniuazivyeiuszusdles annsdunivalinvieniisrssnewii
wuhinvieaiisddilng flgessnevaienanisvieadiedeluiie ATminnganmamiuas
Faududemarenfumelng oflazdueiosduluifeadilmiauazussmadu q vie

JuUATDITUNAUUTEINA PeAEUNwalR B lUT

“My next destination is Bangkok.” (§lvidun1uainun N6, dunuwaliile
Tuil 2 nuUATUG 2562 1381 15.20 1)

o

“I'm going to Vietnam after Ubon.” (& walaudl N2, dunnwal
Wi FuN’5 NUATMUS 2562 1ian 20.21 1)

“Ireland where is my home country is the next destination.” (ﬁ;ﬂﬁ
Funrwalaun N4, duniwaidloiun 30 uns1AN 2562 1381 14.20 u.)

Y

wannildeliinveunetdiuniausunslidilseinaanilagsaguie
sava lneduniualeail

“I will go to Laos in a few day by van.” (&ﬂﬁﬁumwaﬂﬂuﬁ N3,
dunualidloTun 1 nua1Wus 2562 13an 11.20 W)
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o

“m going to Laos by bus tomorrow.” (pﬂﬁaumwaﬁmﬁ N5,
dunwaliloduil 31 unsiAN 2562 1181 14.15 1)

4252 pulasnsouazainuiiung (Safety & Security) Janinguasis iy
Fatafiimisnulinisesdomniivgnsaifldaadafeiu wu deusliamudemse
Lazuinisvieatfien an1fldns1e aadduinds saujuanisanidu 1Judy
Tngannnslinisdunivalvestdnrioniisrvniarsuadiulnglvdunivalindaingsdn
Uaensenananisouiisangludminguasivsd liefnanisaififudunsiainy
Tusgwinamsvisaiflen n3ndau Guves uazvesdiminndnslsiinnsgymie fsgaziden
Fastluil

“Extremely friendly they are siving a feeling of relax, friendly and,
nice, and I’ve never seen the fight or problem in Ubon.” (t;:ﬂﬁa%’mmwaiﬂuﬂ N2,
dunualidloTun 5 NuA1uS 2562 13an 20.40 W)

“I've never felt in danger. | feel safe while | was traveling in
Ubon.” (§lidun1ualauil N4, funwalilloTun 300un51A8 2562 111 14.38 1)

“I’ve never felt in danger.-l have never lost anything while | was
walking around Ubon.” ({lidun1walauiNG, dunwalidoTuil 31 unsiau 2562 1ian
14.40 u.)

“Thailand-is & safer place than England. And I’ve never seen the
fight in Ubon.” ({lvidunygaiaun N3, duntwalidletui 1 nua1ius 2562 via1 11.37 u)

uwonanillavdiuluginviesnerviasissnfazlasuauuzdnanAug
390 viTeNAUANRLS WU Wieu q1F wiu wensTen Negludmin viliinviewneumnanil
ligniensmeaidieu $dngula viemninveuiieaiidymeslsidinumailiiuing wie

Prountatlgrinig 9 1o ilwinveaiesnianinanulssrivlagsundunivalisse Uil

“I feel safe. My friends always tell me how safety Ubon is.” (Q’Lﬁ
Fun1walAuN N10, dun1walidlaTui 26 Uns1AN 2562 1381 10.56 U.)

“It’s safe travel because my partner guided me how to stay safe
and gave me some advice while | was traveling around. ({lidun1uainun N9, dunwal
WoTui 28 UN3IAN 2562 1381 19.40 U.)

“My girlfriend who lives here will help or give me some advices if
something happens. It made me feel very safe to travel here.” ({l¥idun1wainuf N11,
dunwalilloTudl 26 UnsIAN 2562 1181 13.34 u.)
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4.25.3 AWANA (Value) AuAmanisvisafisadsensdfayfonnuduaniiy
(Value for Money) Tufminguaswsiifudminfidanuduatuidesarnidudmiaiil
anudiin 0115 LA3esd Alagans wazwesiisydn ds1afimanzay Ge9nnsdunval
fnvieaiiieaviainsnddulugliddunvalinfanduarludlddienasnnisvieaiin
falddrefimngan uananisniemuasiaiesdudunafmangan lilddsaiigs
Aulunieloniougnd mlagassaiuidiuyaraviesauiindiinamanzay sty
fimesnaoanisliuinig lienfaendIougnd Snialddnelunisvieniioaitlalzenn
FaAnemuasiaiosiy fiunduniuaidieluil

“The cost of traveling and living in Ubon Ratchathani is very
reasonable. An accommodation and Food are very reasonable too,” (Q‘Lﬁﬁmmmﬂmﬁ

N2, dunwaliflotudl 5 nuaus 2562 1ian 19.42 )

[y

“The cost of traveling in Ubon is xeasonable price.” (Q’Lﬁammwzﬁ
AN N4, dUn1waliloiud 30 Uns1AY 2562 13a1 14.40 w.)

“It is very cheap to travel to Uben. | spent 1,500 to 1,800 baht for
a ticket, and an accommodation is about 500.to 600 per night.” (t}iﬁﬁﬁumwajﬂuﬁ N8,
dunnuwaldioTuf 28 Uns1AN 2562 1381 1543 1)

“I think the cost.of travelling in Ubon is worth it because it isn’t
expensive. To stay two nightscin. Hotel and travel around the city are around 2,500
baht.” ({lidun1ualaui N7, @unwalitlodun 29 uns1au 2562 111 18.42 1)

(%

usnAnttnvieaneddalvideyaiiiuiudnin aldanglunisuvieuiieIn
Uszinalny a1usaldaisladuardu iesainnsuanideutuasninounissaiuise
wanidsulauiniu wazsianasesdu tssusy nieanlda1eau 9 AlsiAignnIuazAua
lun1suwiesines nvialinvisuiietansveandnsdesuinmAImMNINITRUNToAUANAIRY
a ] =i o o v ] - i
wnfgalunisuiisuneideussinalvnednaie (nsviewiieiunsussinalng, 2558)
AITEavlduAnTduNvalnsia LUl

“The currency exchange to Thai baht is worth it to travel here. |
can spend a lot of money with good food, hotel and drinks because everything is
quite cheap in Ubon if compare to my country.” (&ﬂﬁﬁmmwaﬁﬂuﬁ N11, duniwaliile
Fufl 26 un9A 2562 13a1 13.40 1))

“I'paid less money for the flights, hotel, food and other things with
an inexpensive price. The cost of living is pretty cheap to travel here.” (;:ﬂﬁﬁmmwaiﬂu
7 N12, dunnwalilioiuy 25 Unsiad 2562 13a1 10.14 1)
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4.2.5.4 M55U3/ A manwal (Awareness/ Image) N135U3AANTANTIANUY
naoAN1IViBaigIvaetinviauetv1IieIAludininguaTvstiuagnsuinenindnual
lusunsvieaiied nnsdunvailagtdnviesierviiaisanuvisaiesdiulvg an

Y
addaa

Usgiiulaiildunvieadiendid fannounans Indnuszaunsallval 9 Boudimusssu 73
voaaulufiosiu arudiiilonasdromdenasnnisviondiondid uazlusugideatu
tvieaflgryminAdnlngfiuveadiedinnudaiiuidiminguanvsiidalamanual
Aglilaoninfisunneiminguanvsiduduiminfideutafovasy lijuane dnns
TFAnfiFoude luiddu wanzuinsindeu SntsdsnanisUsssnduiuslfinondea’dn
Igunnmeyilinmdnualdslildfuilomenieidiulumetinvesie

“] think Ubon doesn’t have a tourism image because they don’t
have enough advertise or promote. They should promote ‘more to attract more
tourists to come.” (Eﬁﬁé’umwajﬂuﬁ N2, dunwaidloTuis NUAMUS 2562 1381
20.41 U.)

“I think the tourists in Ubon it’s ‘quit a low profile. Try to do more

advertise.” ({lvidun1walaun N3, funualieiui 1 nun1wus 2562 1ia1 11.45 w.)

“I like the E-san lifestyle: | don’t think many people are aware of
the tourist attractions in Ubon.” (§{liidiinnuaiauil N6, dunwaliloiun 2 nuanius 2562
1381 15.46 U.)

“l don’t think the tourism image is what it could be in Ubon.
There are many great sights to see in the province but there needs to be more public
information available.to tourists in the Airport, bus and train station and more
information online.” (éﬂﬁé’umwaiﬂuﬁ N9, dumwaldlo¥udl 28 wnsiAu 2562 a0
19.46 u.)

“I think Ubon is a relaxing place. It is not a lot of foreign tourists
but/It’s nice for sightseeing around. So | think the current tourism image is not well-
known enough for foreigners.” (mﬁﬁmmwﬁﬂuﬁ N10, dunwalileudi 26 unsiay 2562
1381 11.06 1.)

Pndadendntadoaduiifinasennuaunsalunisudei (Qualifying &
Amptifying Determinants) #sUsznaulusag annuiing (Location) AnuvasnnulkazAln
SfuAg (Safety & Security) AuRNAT (Value) LLavmssus/ Amdnwal (Awareness/ Image)
nuUseinalnedudse mmmmmmeL@uiumimmwmmmwam (NMsviBaiieIums
Uszinalne, 2558) muﬂmammﬂmmwmmumqmmmmmmmquaﬁwmumﬂmmsf[,u
mMsveafisanazansesiniiligann danuidnfmnuduaGuililuiumvieniion 1w
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Ananudiiin awns 3eshu Alagans uazvesiisydn udu Snitadminguassddady
Fmfadifinudasade lifivgnsaidusunsaifaiuluseninsnseades aieraay
Humsztinviesiinadeddngulaififiou auidn vioaudifinnuduiudseegidmiaiinos
wuzih Paomde lignieniaenuIeuluseninimsvieadien udedslsinudnveaiien
yssnaddlymmesidiminguanvsdfaiamdnuaindliidunsanunnme Sslsiiduiles
vieufleafiipnineaiielfufiunniuniefsgalitnrieiieldinaveiierutumn
il

nanlpgasuanmslinsesin 5 dadeudn fuseneulude ninenns
LLazﬁqﬁa@wé’ﬂ (Core Resources & Attractors) Yadauasninensaduany (Supporting
Factors & Resources) WlEUEU0NaviodTien ﬂ’mNLLNuLLa”ﬁwm (Destination Policy,
Planning & Development) MM3USIMSTRNISuMavioaie (Destination Management) ha
JadoiaSuidnaroauanunsalunisuediu (Qualifying & Amplifying Determinants) uu
wutadeniweinsuazdsiagandn (Core Resources & “Attractors) Ineiilladugosie
ANuduus1anIImaa (Market  Ties) 1udladefianansafegatinvieadioadmniedly
fimtnguasvsduaregviondsnfuszoznafunuuniy inegdnveudediulng
ifnquerasdiiienBougiviefiauddnludmin anntduianunuluifiersudunds
vioafisamstausssunazdsyiimans vioundsioniismmissssund Sniednvioniien
finusandudniudldienasnnisvisadipaiiesannUszmalneidulssnaiisinuduei
yosdulunsuvionien deiminguasivanifludnmisdaninluussmalneafiniudue
Tunsuveafienduiy fasidwminguasusiilagdadnmdnuaifdiliduiionionien
Tugamesvesinvieafisrnidnsafang wifiduiesasndy finvieaiieafiauidn
Uaonssuargulaifinuidniegluiminaesdromde Tiduuziheging q 1fnisdeusu
Adufuies uazinnrmuszivldlumsvieuieludminguasusi

wiogslsfnuilusuuesvesinvioaiieynisnidiesnslrdmint
m%’wmﬂsﬁﬁagmﬁmmLLazﬁﬁﬁmiimﬁwmﬂmw s2uden15man (Marketing) 5915
QuUaTITsIIAITiuNsUsEadutusteyaiferiunseadsfamsseulavuazeelay
dieasliinvioafieadnds Weslosteya wazauwunsvieadioalfedaliuszavsam uaz
anssnisgatnvienisr i dlinveafionnniusasdiszernanieaiiaieniu
1N

vl nlaearnuannsalunsudsdunienisviesfisawaznisiam
9813848 vos Ritchie & Crouch (2003: 60-77) MtlunsAnwauamsalunisudstu
yamsviesisvesiminguassi luguuestestneadisrs ity aunsatan
Janmasunsveafinvesiviondisrssmiiaumanidminguasvsidel (nmd
4.11)
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